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From Brand: Lexington Books : Utopian Images and Narrativesin Advertising: Dreamsfor Sale before
purchasing it in order to gage whether or not it would be worth my time, and all praised Utopian Images and

Narratives in Advertising: Dreamsfor Sale:

0 of 0 people found the following review helpful. College BookBy King of the StreamMy fianc got this for her courses
at college. | can't really review this on her behalf, because | didn't read/use this book. But hey, she passed her course
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so this must work!

The study of advertising and its treatment of utopian appeal enhance our understanding of consumer culture. By
looking into the advertising page, we also |ook into consumers desires and the process by which these desires are
reshaped and rechannel ed through images and narratives created solely for the purpose of making a sale. Utopian
Images and Narratives in Advertising: Dreams for Sale, edited by Luigi Manca, Alessandra Manca, and Gail W.
Pieper, isacollection of essays which gather a host of academicians from awide variety of disciplinesincluding
sociology, psychology, literature, fine arts, history, religious studies, communication, and media studies. Through their
expansive disciplinary expertise, the contributors bring unique insights to the analysis of the advertising page. The
collections cross-disciplinary investigation also examines gender images and narratives which, in the advertising page,
are frequently associated with utopian fantasies. The analyses offered in Utopian Images and Narratives in Advertising
will appeal to any scholar or student engaged in mass media, communication, and the effect of advertising and
consumerism on individuals and cultures.

Utopian Images and Narratives in Advertising: Dreams for Sale, edited by Luigi Manca, Alessandra Manca, and Gal
W. Pieper, isa collection of essays which examine narratives created on the advertising page, with special focus on
gender images. Through a cross-disciplinary investigation, this collection offers a varied analysis of advertising and
mass media which are important for students and scholars alike. About the AuthorLuigi Mancaiis professor of
communication arts at Benedictine University. AlessandraMancais alecturer at Benedictine University. Gail W.
Pieper isaformer adjunct professor in the Department of Communication at Benedictine University.



